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VIDEO RULES sune 24 2008

AIMIAT Commercialising Online & Maobile Video

Cross Platform Metrics for
Buying Video

Panellist Dr Silvia Pfeiffer, CEO Vquence
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Vauence

My focus is on
* Online Platform

* Video Metrics
* beyond advertising
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Wauence Why should we
measure video?

Goals are what matter
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Wauence So, what video

Sociol Video Intelligence

are we talking about?
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Wauence

ocial Video Intelligence

Example Metrics Sites
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Yideos Metrics

Active Video Session

Comname si0mns

M

Top ¥ Geolocalization

Camada : 2315
United States : 1315
Framce : 113

Average Viewing Time Video Activity

M Tatal Time [minutes) B Avarage Tima by Viawar o @ connections [ Abandonments = Complations

10

& R 8 B

Q
01 2 3 45 678 9101112131415 1617 181920 212223 012 345 678 9101121314 151617 181920 212223
r——————————

In/Out Streams Digest

Access 6342 Videos Viewed Skip
Referrers : 4265 Connections : 15858 Skipped Away : 3010
ferrer m
Auto Referrer : 5945 Completions : BTZ3 Skipped to Videos 1 4125
E“-‘ e & JOL Completion Rate : i Skipped Away Hate -19%
irect Access : Jid Unic Viewers : 5780 F
o Skipped to Video Rate : 263
Search Engines 1472 Returning Viewers ; 5678 ¢
Top 5 - Entries e Top 5 - Exits
Pos. Hame Crix. % :_I rl-nT'b-ﬂ-'.m:.;s 244 P Marne Crix. %
otal Time
Gt Ll 1893 Thi 2 i 1 !
1 2t e Average Time by Viewer : DO:02:21 £89 [RORE SOPES i i
2 Gos Heart 1342 % Average Time by Video : 00:01:23 Underclass Hero 1342 6
3 Becoming the Bull 834 16,2 Average Video by Viewers ; 2.25 Teenagers 834 16.2
4 The Pretender 632 12.3 Average Video by Session ; 1.88 Bleed It Out 632 12.3
5  Brautiful Girls 453 B.8 Good Life 453 8.8

T ode b o=

Video Audience Rates Geolocalization




@quence VisibleMeasures

Engagement -~

Video Audience Analytics
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jquence’ Nielsen
VideoCensus

Table 1l: Stream Composiclon Percent among Women and Hen 15-34 (U35,
Home ancd Work)

e e P e T +
| Target Group | HNetwork TV Webh Sites | OGH Webh Sices |
fmmm Frmm Frmmm e +
| Women 16-34 | ZE% | 11% |
| Hen 16-34 | 12% | 7% |
e T e -

Joutce: Wiel=en Online, VideolCensusz

Table Z2: Network TV WHeb Site Viewer Cwerlap (U.5., Home and Work)

e el E L L e fmmmmmm e fmm e e e +
| Hetwork TW Sice | ABC.CON | WEC.com | CES | FOX |
| | i | Television | Broadcasting |
T fm—mm———— Fmmmm————— tm—m Fmmm +
| ABC.COH [ HA | 16% [ 2% [ 4% I
| WBC.com | 21% | A [ T4 | B% [
| CBS Television | Z21% I 17% | HA | 10% |
| FOX Broadcasting | 18% I 20% | 10% | NA |
e it T o e e T R T +

Soutce: Niel=en Unline, Videolensusz

Table 3: CGH Web Site Wiewer Onerlap (U.3., Home and Work)

o o o o e e +

| CGH Web Jite | Viewer Overlap with YouTube |

tm— et + =

—— -+, | Market and Competitor Watch
| Weoh [ 935 |

| Beeak.com [ B7% |

P T + 8/14
Source: MNielsen Online, Videolensus




Wauence ComScore
Video Metrix

Top U.5. Online Video Properties® by Videos Viewed

November 2007

Total U.S. - Home/Work fUniversity Lacations

Source: comScore Wideo Metrix

Videos Viewed Share (%) of

Froparty (MM Videos

Fatal fntermat g, 48] 100, 0% |

Google Sites 2,905 31. 3% |

Fox [nteractive Media 419 4,4% |

Yahoo! Sites 328 3.5% |

Viacom Digital 245 2.6% |

Time Warmer MNoDwark 184 1,50

Microsoft Sites 18] 1.50% |

Disney Onling Gl 1.08% |

ABL com 85 0.9% |

ELFN g7 0.%% |

Break 47 0.5% |
"Rankings based on video conbent sites; _
exciudes videa server networks. Online Market and Competitor Watch
wideo Includes both Streaming ard

progressive downlosd video. 9/14



(1] Tube;

Broadcast Yourself™

Home Videos

My Account v [ About My Video

Budalkail Karate Sparring

012

Addedd: October 14, 2006, 05:45 AM
Wienes: 2 927

Wiens

Fapularity

YWiews for All countries: March 18, 2008 - March 27, 2008

Hi, bohbyrss! | 00 | Accodnt | History @ | Help | Log Out | Site: @
Channels l'.:!:llI11I‘I1LII1i‘|."'_||r
Videos ¥ Settings Upload

Viral Video Analytics

e ; : ) & Views by country 0 L | EET
This videa was watched in 11 countries during this time
Zoom:Sd im Sm &m 1y Max # Views | March 28, 2008
20
in
.-"-'... "\-\.. .-.-' I:I
| | 1 1 1 | | | |
9 Marzd 21 s 23 24 25 26 Mar27 28
2008 F g
[All countries

The data represented in the graphs is an informational, aggregate representation and the number of actual views may e higher or lower.



Plotting | viewership by |day %[ 2 Date Range: 102007 |[[11119:07
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Social Video Analytics

Traffic break out by site (last 30 days)

Site
YouTube
~Addta Chart if
Yahoo
Add o Chartied
hySpace
. Add to Chart o
hetacafe
- 5
Soogle
 Add to Chart »f
Hewver
: 5
Drailyhiotion
 Add to Chart o/
Crackle
f|i iaﬁhmﬁ iﬂl
Stupid videos
 Add ta Chart o/

YiEws

B34 071

94,698

84 500

459

11

e

103

13

12

Percent

1 %

11 %

12 %

0 %

O %

O %

0 %

0 %

0 %



Vauence \V/quence
VQmetrics

 First feature: social video analytics
— Views, comments, ratings counts

» Automated duplicate identification
* Tracking across blogs & forums
» Later: video audience analytics
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Wauence:  Measuring the

Social Video Intelligence

Federal Election
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Aggregate

Viewcount
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Compare Two Party Preferred
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quence’ Vgmetrics
o Preview

S metrics

Quentin Quark | Logout
trackers / show
Politics
Home
Demo Dashboard Liberal Party Videos Labour Party Videos National Party Video Green Party
Videos Tracker Usage Graph
Blog :é
News i ; - .
Tracking Video: Cumulative Comment Count 8
—— . Host: VquenceY'T 8
VQmetrics Title: The Labour Video - =
About Description: A video to test charts 200
Uploaded on: 29 Aug 2007
Vquence Uploaded by: australianlabor 160 — o=0-9
Tags: Labour video _,47,,._.,,_._---—'—0"“
° .4._._._._.<o—l—""'—' ‘
| T a4
120 — | ‘
80 —
b @® 0:00/0:00 | o] 40 —
URL: http:/Awvww.youtube.com/?v=2S25sTLsiHg
0 LI B B |

T T LI B B B B B | LU I B B B B R B |
1/3 4/3 7/3 10/3 13/3 16/3 19/3 22/3 25/3 28/3
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