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Why measuring video usage”?

Imagine...
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trying to place an ad online and not
knowing the audience?
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trying to determine communication
policy and not knowing how online
viewership compares to Radio and TV?
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trying to understand what is happening
to your brand online and not knowing
how many people are influenced by the
videos”?
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Determine TV Ad value

Advertisement
Programming Measurement
‘ Price h
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It wasn't always that way
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H.M. Beville JR

“It is difficult to imagine a successful system of
free commercial broadcasting without
audience rating as feedback. The ratings
report the size and composition of the
audience that is reached by a given program,
station, or schedule of commercial
announcements. These data are crucial to the
activities of broadcasting management, sales
representatives, program producers,
advertisers and their agencies, writers,
performers, and their agents.”
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Online Audience Measurement

Web Analytics

« Ad campaign conversions

« Search engine referrals effectiveness
« Exit analysis

» Composition of the audience

\/ quence 9/26/08 WWW.vquence.com.au




Online Audience Measurement

Approaches:
* On-site metrics
« Web server log files

* javascript hooks

o Off-site metrics

* Panels
ISP network logs
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Video Communication Types

* Live interactive video, e.g. skype

* Video streaming, e.g. streaming of
conferences

« P2P video distribution, e.g. bittorrent

» Social video publication, e.g. YouTube,
MySpaceTV, Dailymotion
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Video Metrics Approaches

 On-site video use: measurement of user
interaction, e.qg. VisibleMeasures, Omniture,
Ooyala.

+ Off-site video use on social video sites, e.q.
TubeMogul,Vgquence VQmetrics.

* Video spread on forums, blogs and other
social networking sites; e.g. Vidmetrix.
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Example from Vquence
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A need for Standards

What is a “view”?

* A video started?

* A video fully viewed?

* A video played at least 3 sec?

* A video more than 50% viewed? 75%?
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Interactive Advertising Bureau

 Digital Video In-Stream Ad Format
Guidelines and Best Practices (May
2008)

 Digital Video In-Stream Ad Metrics
Definitions (June 2008)

* http://www.iabaustralia.com.au/ creates
local adaptations

N\ quence 9/26/08 WWW.vquence.com.au




Questions?
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